
Improving B2B 
Sales Through
Geo Targeted
Content
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Seniors 
Guide

- Maximize advertising and sponsorship revenue
- Create additional monetization opportunities
- Increase Organic Traffic and Brand Awareness

Advertisers 
& Sponsors

- Increase profile page views
- Increase referral traffic from Seniors Guide to their websites
- Capture lead Information through Seniors Guide

Users - Better understand options available to seniors
- Find trustworthy providers for themselves and their loved ones
- Feel reassured and confident in an uncertain situation



Align Business Interests 
with User Needs

T H E   C H A L L E N G E

We needed to build a site that served the user, the 
advertiser, and Seniors Guide without harming the 
experience of any one group.
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Business and 
Operational 
Objectives

Brand 
Experience

Competitive 
Advantages

User Needs and 
Expectations

Real World 
Context

Business Audiences



Brand Workshops

B U S I N E S S

Stakeholder Interviews

Competitor Analysis



User Interviews

A U D I E N C E S

User Testing

Website Analytics
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Find providers 
in their 
community

Increase 
relevant leads 
through 
profile pages

Leverage 
Physical 
Geographic 
Footprint

Business Audiences



Find providers 
in their 
community

Increase 
relevant leads 
through 
profile pages

Leverage 
Physical 
Geographic 
Footprint
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Dynamic 
Geo-targeted 

Content

Business Audiences



Browser Location
T E C H N O L O G Y

User Input

IP Lookup

Content and Data Structures
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36% increase in organic traffic
R E S U L T S

59% increase in time on sponsor pages

31% increase in lead conversion

Increased advertising revenue



Questions?
Questions?
Questions?



“Mahalo. Gracias. Danke.”

Thank You
Thank You
Thank You


